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Company News   
RSA America, the Industry-
leading Retail Digital 
Transformation company, 
Celebrates Monumental 
Success with our Partners 
 
RSA America is proud to share that Teal’s Market, a 
Spartan Nash retailer, announced a groundbreaking 
achievement following the launch of RSA’s Brand iQ 
platform at Spartan Nash to promote private label offers 
to their shoppers!  

Brand iQ is a one-stop platform with access to build and 
publish digital FSIs and trade promotions directly to 
multiple retailers’ loyalty programs. The platform takes 
first-party data and allows brands to enhance their 
connection to their customer in near real-time. Product 
movement is closely monitored along with how 
promotional/FSI strategies affect sales. 

RSA America stores execute the basics just like 
national chains! These basic factors with 
wholesalers' participation in Brand iQ  

Industry News 


How Grocery Retailing 
Differs Throughout 
Midwest (Tap To Read) 
 
How Grocers Are 
Connecting the Dots      
(Tap to Read) 
 
Consumers blame 
government policies for 
high grocery prices         
(Tap to Read) 
 
‘Whole Paycheck’ no 
more? (Tap to Read) 
 
 Future Forward 2024 
Recap (Tap to Read) 
 

Insights 


NEWSLETTER

Industry News • Company News • Best Practices : Push Messages • New Enhancements  •  Webinar

NIQ data reveals 
that a significant 
portion, 26%, of 
shoppers encounter 
challenges when 
attempting to 
locate sustainable 
products while 
browsing digital 
platforms. 
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further enable retailers and independents like Teals Market to succeed with vendor-funded 
digital offers. Brands that participate with our stores see a higher clip to redemption 
percentages and better lift driving repeat promotions and even more success. 

"RSA America helps us win with their technology during the day-to-day, but what we love 
about them is how much they continue to drive our industry forward. RSA America was 
constantly pushing for our private label teams to engage and now they have, RSA America is 
also bringing us more digital deals in Fresh every day which further helps us win against our 
major competitors,” says Andrea Teal, President of Teals Market. 

"Since Spartan Nash has aligned with RSA America it has really benefited my business, in the 
first 4 weeks of their NEW program we received nearly $10,000 in incremental digital 
promotional dollars from our private label brands across our 12 supermarkets.” says Teal. 

"Brand iQ helps us win" says Rob Ybarra, Executive Vice President at Villita Avocados.  
“I look forward to doing more digital deals with more RSA America stores like Andrea. We 
receive on average 77.5% lift in unit sales when we provide digital overlays in the ad. This far 
exceeds what we have done with other providers at other retailers. We are excited to continue 
to participate with great independent grocers digitally through Brand iQ as we evolve our 
brand.”


 

Company News   
NGA Store Operations Summit : Focus On Fresh 
June 17-19 | New Orleans, LA
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Best Practices   


Push Message is a valuable tool to communicate with your customers. Best Practices for 
executing push messages should be as follows, combine these with email blasts, social media 
posts, and in-store signage to drive additional sales.  

               Best Practices : Push Messages 

               By Mark Osborne | VP Retail Execution, RSA America 
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 Mark’s Takeaway Pointers : 

• Wednesday (or first day of new ad) at 9am.  
Your New Digital Deal of the Week is here - Free....  

• Saturday at 11am- Don't Forget your Free Deal of the Week  

• Flash Sales- 7pm the night before; Tomorrow only, Hurry in for ……  

• Flash Sales day of 11am; One Day Sale Live Right Now! 
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New Enhancements 


Enhancements to the Product and Their Benefits for Grocers:

Modern E-commerce web site with new layout and AI-Based Search: Features a 
contemporary design with AI-driven search capabilities, comprehensive product information, 
and a customizable layout, significantly enhancing the online shopping experience.

Employee Discount Module: The Employee Module streamlines employee discounts and 
promotions, allowing percentage discounts on everyday purchases with set limits. It also 
includes features like birthday coupons, enhancing employee satisfaction and retention. 
 
 
Additionally, employees can add household members to receive the same discounts, with the 
ability to set discount limits per household per month or week. This feature promotes 
inclusivity and provides added value to employees and their families.

Enabled Month-Long Deals: Allows grocers to run promotional deals throughout the 
month, driving consistent customer traffic and boosting sales.

Multi-Use Coupons: Enables the use of coupons across multiple transactions, increasing 
customer engagement and loyalty.

Email Contact List Integration: Integrates with email providers like Constant Contact 
and Klaviyo, facilitating efficient communication and effective marketing campaigns.

 
Webinar  

RSA America is Proud to Announce Rob 
Belcore’s Presentation "Winning the Digital 
Promo Game" with Spartan Nash 
Retailers


            Enhancements : Product and Their 
Benefits for Grocers


               By Rao Achanta | Chief Technical Officer  , RSA America 
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RSA America's Chief Customer Officer & Co-Founder, Rob Belcore, shared with Spartan Nash 
and their retail partners how to can win in Digital Promotions during Spartan Nash's Webinar 
Wednesday on May 29.  He enlightened them with proven digital marketing strategies, the 
importance of organizational change management, and mobile delivery mechanisms! 

Some interesting facts -  

• US consumers saved $316 per year using digital coupons  
• A well-executed digital promotion will create on average a 190% lift in unit sales 
• If you want to learn more about "Winning the Digital Promotional Game," contact 

your Account Manager, they would be happy to help! 
 

 
 
Support Structure: 

Got questions? We've got answers! At RSA America, your satisfaction is our priority.  

Reach out to your dedicated Account Managers Monday through Friday, 8:30 AM to 5:00 PM 
(CST) for assistance. Need help outside those hours? No worries! Our Support Team is here for 
you at support@rsaamerica.com.  

For marketing inquiries, contact our Marketing Team at marketing@rsaamerica.com for weekly 
ad-related questions, contact our Weekly Ad Team at weeklyads@rsaamerica.com. We're here 
to serve you!

  

Webinar Wednesdaypresents

mailto:marketing@rsaamerica.com
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